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AS THE FIRST WOMAN to head the flood division for CoreLogic, 
Vicki Chenault has worked to make the nationally mandated flood 
determination process faster and more accurate. 

The flood determination process required for all federally backed 
mortgages can slow down a mortgage closing. It also can cause big 
problems for the buyer if the flood zone determination isn’t accurate.

Chenault, who leads CoreLogic’s flood, property tax, and spatial so-
lutions divisions as senior vice president of escrow services, believes 
her two biggest contributions to the industry have been the creation of 
a compliance product and working to convince Congress to fund re-
drawing of Federal Emergency Management Agency flood zone maps. 

“FEMA tried for years to get funding to update the maps, but 
couldn’t,” she said. “We lobbied for that. Having updated flood risk 
maps is very important for development and property owners.”

CoreLogic uses the compliance product, Life of Loan flood deter-
mination, to constantly monitor a loan/property for changes in FEMA 
flood status and alert the borrower and servicer to any change.

Chenault led the charge for adoption of geospatial technology 
in the industry and led the effort to map a majority of the nation’s 
parcels of land. To date, 127 million parcels have been mapped out 
of the 145 million nationwide, according to CoreLogic. 

She was an early proponent of an association to provide indus-
try-led oversight to the flood determination business. Chenault 
served as president of the group, now known as the National Flood 
Determination Association, in 2001 and 2002 and has served on its 
board for the past four years.

“There are many rewarding things about working in this indus-
try,” Chenault said. “It gives you insights into how financial markets 
work, but the most rewarding thing is the interactions with custom-
ers and seeing that they are happy.”’

Chenault also notes that the current regulatory environment for 
CoreLogic’s customers is overwhelming.

“We’ve gone too far with regulations. We need some, but we 
shouldn’t overload our banks,” she said.

“[This industry] gives you insights into how financial markets 
work, but the most REWARDING thing is the interactions 
with customers and seeing that they are happy.”


